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It's more than branding

Aialrd' so boom, this Copace’ric Worksheet is meant to helP you build a
solid Foundation for your business. Each element is equally important to

designina and mointaining your vibe so please spend a goocl omount of time
oh this BEFORE you start tellin’ everylaody ya business |

Mission Statement: Your mission statement should tell your oudience what
you're going to do, For who and how. Include adll 3 elements.
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Vision Statement: Your vision statement should tell your audience how the

world will look. for them if you achieve everything you outlined in your
mission statement.
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Core Voalues: Your core values are 3 to 7 values you Pereonally iden’ri?y
with and +hat are relevant to your business and will auicle your business
Pracﬁce«;. STG this is such a major' key.
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Taaline: Your +agline is a short Phrac;e or a word that sums up what your
brond stands for. Something ike, "'m lovin' it".
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One Liner: Your one liner is a careﬁully crofted statement that explains
exac+ly what you do in jus’r ohe sentence. So when someone says, 'So
what is *your business*," the answer should always be your one liner.
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Target Audience: Your target audience is who you plan on selling to. List all
of their characteristics and build a personality For them Make it a
character.
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Ha«;thaae/ Keywords: Your hashtags and keywords will be used when
aclverﬂeing your brand. Choose ones that are relevant to your ir\clu9+ry
and audience dlike.
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sketch your logo ideas here:

Tone: Your tone is the aeneral air in which you speak to your audience
across each PlaH:or'm. Are you serious 2 Humorous ? Whimsical 2
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Color Codes: To keep oll your brand materials cohesive, write down the
HEX and RBG codes to the colors you use in your logo.
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SWOT Analysis: This is your 9+renﬂ+h9 ond weaknesses (internal factors)
and your oppor-tunities ond weaknesses (external factors) put into a
quadranf

S+rena+h<; Weoknesses

OPPorJruniJries Threats

IS you heed assistance Pi\ling out any components of this worksheet please schedule a
consultation | Copace+icAes+he+ix.com/conguHaﬁons



